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I, Anthony J. Sutera, being over eighteen years of age, declare, depose and state the 
following: 

Background 

1 . My name is Anthony J. Sutera. I am the Chief Executive Officer of Radeum, Inc. 
("Radeum"). Radeum is a corporation organized under the laws of Nevada, which began doing 
business as FreeLinc on or about December 16, 2003. 
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2. John C. Lair and I are named as inventors on a provisional patent application filed 

o 

on September 19, 2003 (Application No. 60/503,949) entitled "Wireless Headsets For Two Way 
Radios." John Lair is the President of Radeum. Two way radios (also referred to as walkie- 
talkies) are communications devices operating in a half-duplex mode or similar half-duplex type 
mode utilizing a transmit/receive (or push to talk, "PTT") switch. John Lair and I are also named 
as inventors on a second provisional patent application filed on December 9, 2003 (Application 
No. 60/527,776) entitled "Wireless Headsets For Communications Device." Theses two 



provisional patent applications are based on our prior invention of the subject matter disclosed 
and claimed therein and our recognition that no wireless headset devices existed for two way 
radios and the disclosed communications devices. 

3. John Lair and I are also named as inventors on a utility patent application filed on 
April 21, 2004 (Application No. 10/828,480) entitled "Wireless Headsets For Communications 
Device," which claims the benefit of provisional applications 60/503,949 and 60/527,776. 

4. In the Summer of 2003, John Lair and I began preparing a business plan to 
research, develop, manufacture, market and sell wireless headsets and related accessories for two 
way radios. As part of our due diligence surrounding this business plan, we met with numerous 
individuals in the radio communications field in order to investigate products available on the 
market for two way radios and to ascertain the potential interest in the market for wireless 
headsets for two way radios. Our investigation confirmed that there were no wireless headset 
products on the market that operated a push to talk switch or were compatible with or could be 
used with two way radios and that there was tremendous interest and need in the marketplace 
from both end users and communications equipment dealers for wireless headsets for two way 
radios. 

5. One of the individuals I spoke to during my investigation described in paragraph 
4 was Scott Miller. At the time, Mr. Miller was the President of Utah Communications, Inc. My 
discussions with Mr. Miller in 2003 confirmed the lack of any wireless headset for two way 
radios on the market and the two way radio communication industry's belief that a need existed 
for such a product. 

6. In late 2003, John Lair and I developed a prototype of a wireless headset for two 
way radios. 



7. In late 2003, John Lair and I began looking for investors to Invest in Radeum, 
which was, at the time, a Utah limited liability company (Radeum LLC). On October 1, 2003 
Radeum, Inc. was incorporated as a Nevada corporation. In December 2003, Radeum circulated 
a Private Placement Memorandum to potential investors in Radeum. As a result of this initial 
Private Placement Memorandum, Radeum raised approximately $500,000 from interested 
investors in late December of 2003 and early 2004. At the time of the investment received by 
Radeum in late December of 2003 and early 2004, Radeum' s business plan was to bring to the 
marketplace wireless speaker/microphone headsets and accessories that addressed the control of 
the transmit/receive switch of two way radios. At the time, Radeum' s sole prototype product 
demonstrated to interested investors was a wireless headset for two way radios. 

8. Throughout 2004 Radeum continued to research and develop its wireless headset 
for two way radios. In September 2004 Radeum began developing a second prototype of a 
wireless headset for two way radios utilizing magnetic induction technology. In October 2004 
Radeum completed a working version of a second prototype of a wireless headset for two way 
radios. 

9. In December 2004, 1 traveled to China to select manufacturing partners to 
manufacture wireless headsets for two way radios. In January 2005, Radeum began marketing 
its wireless headset product for two way radios as "FreeMotion 200." In April 2005, Radeum 
received 18 prototype FreeMotion 200 products from Radeum' s manufacturer in China. 

10. In March 2005 Radeum circulated a second Private Placement Memorandum to 
potential investors. As a result of this second Private Placement Memorandum, Radeum raised 
in excess of $500,000. To date, Radeum has received more than $1,000,000 in investor financing 
based on Radeum' s business plan to market and sell wireless headsets and related 



speaker/microphone devices for two way radios. 

11. Radeum introduced its FreeMotion 200 product to the general public on April 6, 
2005 at the International Wireless Communications Expo in Las Vegas, Nevada. The 
introduction of FreeMotion 200 has been a tremendous success and the FreeMotion 200 product 
was favorably received and covered by the press. See Exhibit A (press releases and coverage of 
Radeum/FreeLinc's introduction of FreeMotion 200). 

12. In April 2005, 1 traveled to China to finalize details regarding the manufacture of 
Radeum's FreeMotion 200 wireless headset product. Radeum is scheduled to receive 100 
FreeMotion 200 wireless headsets in late June 2005. By early August 2005, Radeum expects to 
receive an initial shipment of the first production run of the FreeMotion 200 wireless headset 
product, and Radeum expects to be receiving 1000 FreeMotion 200 wireless headsets per month 
thereafter from its Chinese supplier. 

13. Since the introduction of the FreeMotion 200 wireless headset, there has been 
tremendous interest from individuals and entities wanting to purchase FreeMotion 200 wireless 
headsets. Radeum already has received a substantial number of orders and other commitments 
from interested parties and entities wanting to purchase FreeMotion 200 wireless headsets 
Several parties have expressed interest in purchasing large quantities of Radeum's FreeMotion 
200 product as soon as they are available. 

14. In particular, law enforcement, police, security, and emergency medical 
technician personnel have been extremely interested in purchasing Radeum's FreeMotion 200 
product. In April 2005, Radeum personnel, including myself, traveled to Washington, DC and 
met with representatives from the Drug Enforcement Agency of the U.S. Department of Justice, 
the Department of Treasury's Secret Service, and the Security Department of the Federal 



Reserve Board about Radeum's FreeMotion 200 product. We demonstrated the prototype of 
Radeum's FreeMotion 200 product to each of these entities. Each of these entities was 
extremely interested in purchasing the FreeMotion 200 product and each expressed a need and 
desire to begin testing and using Radeum's FreeMotion 200 product as soon as possible. 

15. In May 2005, Radeum personnel, including myself, traveled to New York City 
and met with representatives from the New York Area Crime Task Force, which consists of 
representative from the Federal Bureau of Investigation (FBI), the Drug Enforcement Agency 
(DEA), the Internal Revenue Service (IRS), the Homeland Security Department's Immigration 
and Customs Enforcement Bureau (ICE), the New York City Police Department and the New 
York State Police, about Radeum's FreeMotion 200 product. We demonstrated the prototype of 
Radeum's FreeMotion 200 product to each of these entities. All of the representatives from the 
New York Area Crime Task Force were extremely interested in purchasing the FreeMotion 200 
product and all expressed a need and desire to begin testing and using Radeum's FreeMotion 200 
product as soon as possible. 

16. In May 2005, Radeum personnel, including myself, traveled to Boston, 
Massachusetts and met with and demonstrated the prototype of Radeum's FreeMotion 200 
product to representatives from the Boston Police Department and Harvard Police Department. 
The representatives from these entities were also very interested in immediately testing, using, 
and purchasing the FreeMotion 200 product. 

17. In May 2005, Radeum personnel traveled to Los Angles, California and to meet 
with and demonstrate the prototype of Radeum's FreeMotion 200 product to representatives 
from the Los Angles Police Department about Radeum's FreeMotion 200 product. The Los 
Angles Police Department representatives were also very interested in immediately testing, 



using, and purchasing the FreeMotion 200 product. 

18. Also in May 2005, Radeum personnel again traveled to the Washington, DC area 
and met with representatives from the Department of Homeland Security's Immigration and 
Customs Enforcement Bureau (ICE); the Department of Justice's Bureau of Alcohol Tobacco 
and Firearms; Department of Justice's US Marshals Service; Department of Homeland 
Security's Science & Technology Directorate; US Marine Corp Systems Command Program 
Managers; and several communications experts with the Department of Defense. We 
demonstrated Radeum' s FreeMotion 200 product to the representatives from these entities and 
organizations and all of the representatives were interested in immediately testing, using, and 
purchasing the FreeMotion 200 product. 

19. In addition to these meetings, numerous individuals have contacted Radeum to 
express their interest in Radeum' s FreeMotion 200 product. A copy of an email received from 
Douglas W. Herbert, a Drug Enforcement Agency representative in Phoenix, Arizona is attached 
as Exhibit B. A copy of a letter from Donald L. Grooms, a representative from a distributor, 
Police and Fire Communication Accessories, in Littleton, Colorado is attached as Exhibit C. A 
copy of a letter from Jeff M. Winterton, a representative from the Wasatch County Sheriff's 
Office, in Heber City, Utah is attached as Exhibit D. 

20. Radeum currently employs seven full time individuals: Anthony J. Sutera, CEO; 
John C. Lair, President; D. Scott Miller, Senior Vice President-Sales; Douglas H. Dobyns, Senior 
Vice President-Product Development; Thomas L. Smith, Senior Vice President-Finance; Randy 
Bailey, Senior Vice President-Sales; and Christine Morgan, Office Manager. 



Commercial Success 

21. Even at this early stage of our business, it is clear that Radeum' s FreeMotion 200 
product currently is and will continue to be a commercial success. Commercial success of the 
FreeMotion 200 product is first demonstrated by the significant amount of investment Radeum 
has received based on the fact that the FreeMotion 200 product is Radeum's first product 
offering. The success of Radeum' s ability to attract in excess of $1,000,000 in capital and 
aggressively begin production and distribution of the FreeMotion 200 product is derived directly 
from Radeum' s presentation to investors, distributors and consumers of wireless headsets for use 
with two way radios. 

22. Commercial success of the FreeMotion 200 product is also demonstrated by the 
fact that and that numerous organizations, individuals, and businesses have indicated their desire 
to purchase the FreeMotion 200 product as soon as it becomes available on the market. See 
Paragraphs 13-19 above; see also Exhibit B ("We have never seen anything on the market which 
offers a wireless headset for two-way radios . . . Please keep me informed on the schedule for 
providing units to our Phoenix Divisional Office and DEA Headquarters."); Exhibit C ("In the 
43 years I have been involved in the telecommunications business I have never seen a more 
needed product than the Freelinc FreeMotion 200 product. . . Every agency we have discussed 
this product with has shown an immediate need for it. I have agencies calling me daily asking 
when they can get this Freelinc model, FreeMotion 200."); Exhibit D ("I know of no other 
communication product on the market that does what Freelinc has to offer. . . We are currently in 
the process of looking into purchasing 20 complete units for our patrol deputies."). 

23. Commercial success of the FreeMotion 200 product is further demonstrated by 
the extreme interest the product has generated in virtually every informational meeting we have 



had with representatives from the police, security, and emergency medical technician forces. 
Without exception, all of the representatives we have met with from the police, security, and 
emergency medical technician forces have indicated that the FreeMotion 200 product is a 
product that they were interested in and one that they could immediately use. There is no 
question that Radeum will be able to sell a significant number of FreeMotion 200 products as 
soon as they are manufactured and available for sale. 

24. Evidence of the tremendous interest and success of the FreeMotion 200 product is 
shown by the fact that numerous police departments and federal law enforcement agencies have 
signed agreements to test the very first FreeMotion 200 products that become available. See 
Exhibit E, various signed Field Test Agreements to test the FreeMotion 200 product. When 
Radeum receives the first production run of approximately FreeMotion 200 products, virtually 
all of these units will be immediately distributed to law enforcement, police, security, and 
emergency medical technician forces throughout the United States to test and use the FreeMotion 
200 product in real world working conditions. The entities and individuals who have signed up 
to test the FreeMotion 200 product are eager to use and purchase the FreeMotion 200 product as 
soon as possible. 

25. In addition to the persons and organizations who have pre-arranged to test the 
FreeMotion 200 product, many others recently have been contacting Radeum to reserve the 
FreeMotion 200 products for purchase as soon as they become available. See Exhibit F, various 
recent product reservation emails for the FreeMotion 200 product. Clearly, there is already a 
large, pre-existing demand for the FreeMotion 200 product even before the product is available 
for sale. 

26. The commercial success of the FreeMotion 200 product is further shown by the 



extreme interest in Radeum's FreeMotion 200 product coupled with the fact that no other 
wireless headset for two way radios previously existed or currently exists in the marketplace. 
When John Lair and I invented the subject matter disclosed and claimed in the present 
application, no other company was marketing or selling a wireless headset product that operated 
a push to talk switch or was compatible with or could be used with two way radios. This is still 
the case today. In other words, as soon as Radeum begins selling its FreeMotion 200 product it 
will have 100% of the market for wireless headset product that can be used with two way radios. 

27. It is also clear that the success of the FreeMotion 200 product is attributed to the 
technology claimed in the pending patent application. The FreeMotion 200 is the first wireless 
headset for use with two way radios. The FreeMotion 200 includes a headset with a ear speaker, 
microphone, and push-to-talk switch for controlling the transmit/receive function of two way 
radios. The FreeMotion 200 includes a transceiver for communicating with a two way radio. 
The transceiver is adapted to wirelessly transmit a transmit mode signal to the two way radio. 
The FreeMotion 200 communicates with the two way radio through an adapter attached to the 
two radio. The adapter receives signals, including transmit mode signals, from the FreeMotion 
200 headset. The adapter provides signals, including transmit mode signals, to the two way 
radio. See Exhibit G, copies of printouts from the FreeLinc web site describing the FreeMotion 
200 product and copy of FreeLinc product brochure. 

Long Felt Need 

28. It is clear that a need for a product claimed in the pending application has long 
existed in the two-way radio communications arts. Several individuals skilled in this art have 
informed me that wireless headsets for two-way radios did not exist prior to Radeum's 
introduction of the FreeMotion 200 product. See accompanying Decl. of D. Scott Miller; see 



also Exhibit C, Letter from Donald L. Grooms ("In the 43 years I have been involved in the 
telecommunications business I have never seen a more needed product than the Freelinc 
FreeMotion 200 product."). 

29. Other individuals interested in Radeum's FreeMotion 200 product have stated that 
a long felt need existed for a wireless head set to be used with two-way radio as described in the 
pending claims. See Exhibit B ("We have never seen anything on the market which offers a 
wireless headset for two-way radios.); Exhibit D ("I know of no other communication product on 
the market that does what Freelinc has to offer. We have previously looked for (wanted; tried to 
buy) a wireless accessories for our deputies to use with their two way radios and this is the first 
wireless headset for the two way radios that we have seen come on the market. There is a great 
need for the wireless headset for two way radios like the FreeMotion 200 in the market"). 
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The undersigned declares further that all statements made herein of his own knowledge 
are true and all statements made on information and belief are believed to be true and further that 
these statements were made with the knowledge that willful false statements and the like so 
made are punishable by fine or imprisonment, or both, under Section 1001 of Title 1 8 of the 
United States Code. 



Date: ~Xuwz_ O^.Oc cS"" 




Anthony utera 
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FreeLinc Debuts First Magnetically-Based 
Wifeless Accessories for Two-Way Radios 



Printed from Besgtuff.com J v ~ ;<V 

published April 05. 2005 



April 2005 - FreeLinc and Aura Communications (Wilimington, MA) are scheduled to 
fntroduce the world's first line of ^ 

communications at the IWCE Expo (Las Vegas) next week. Users of two-way radios will now 
be able to *cut-the-cord' and enjoy unfettered communications through FreeLinc's family of 
products. These products include wireless headsets and wireless speaker microphones - all 
of which are based on Aura Communications unique and patented LibertyUnk magnetic 
. inductiph technolc^. - ^ : f: 1 • .' ' \^r- : ^;^ : : - : - v : - ' :■• ' ' 

Aura'^ technology allows 

from Bluetooth or WiFi devices, making FreeLinc's new- product line ideally suited to the 
specific needs of the two-way radio market. The rtew products will be featured at Fre^^ 
boom #14064 during the IWCE 2005 Expo at the Las Vegas Convention Center Apnl 6-8, 
2005. : gO-- f*;-^V+: '.' : 

"FreeLinc is a pioneer in this market niche," said Tony Sutera, FreeUntfs chief executive 
officer. "Our patent pending technology is the first of its kind and will greatly benefit users of 
two-way radios through greater freedom of movement, ease of use and increased safety. 
Many of our products will also feature Voice Operated Transmission (VOX) which will allow 
unprecedented hands-free communication in the push-to-talk radio wiprld." 

FreeLinc has partnered with Aura Communications to utilize the company's LibertyLink near 
field magnetic communication technology: Unlike Bluetooth and other traditional radio 
frequency technologies, UbertyLink enables a secure, reliable and: easy to use wireless 
accessory solution for two way-radio, applications, s 

"The LibertyUnk technology is ideally suited for headsets that operate with any mobile 
electronic device such as MP3 players, portable DVD players and >vo-way radios," said 
Kenneth Kokinakis, Aura's president and chief executive officer. "Our technology is poised to 
become the de-facto standard for short range wireless communication that requires low power 
transmission of streaming audio, voice and date;" ; s " ' , ']v, 

FreeLinc will first be 'offering the FreeMotion 200, which, is a lightweight, durable earpiece that 
contains a speaker/ a boom microphone and both pushi-to-talk.and VOX features. The 
FreeMotion 200 will be available in July 2005. This flagship product will quickly be followed up 
by the FreeMic200^ a wireless tepel speaker microphone, and the FreeRange 200, a dual 
ear-muff headset, both to be available in Fall 2005. Please visit the company's website at 
www.freelinc.com to team more about these exciting new products. 

SOURCE Aura Communications Technology 
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Source: FreeLinc 



FreeLinc Debuts the World's First Wireless Communications 
Accessories for Two-Way Radios 



Tuesday May 24, 7:55 am ET 



SALT LAKE CITY— (BUSINESS W1RE)-May 24, 2005— Breaking new ground in field-force communications, 
FreeLinc® today introduces a suite of wireless accessory products that increases safety, comfort and convenience 
foSway radio users. The complete line of rugged wireless headsets and speaker^,cro P ho^^ ^e user 
from^io-to-headset cables, removing a common point of failure and enabling full physical range of motion in the 
field. FreeLinc's introductory family of products includes: 

• FreeMotion(TM) 100: a lightweight, compact, single-ear headset featuring both push-to-talk and voice- 
activated operation. The device slips on quickly, then stays in place comfortably. 

• FreeMotion(TM) 200: a lightweight yet durable single-ear design with push-to-talk, voice activation and 
volume adjustment on the device. Slips on quickly; stays put comfortably. 

• FreeMic(TM) 200: an all-weather speaker-microphone with a voice-canceling microphone element to filter out 
intrusive background sounds. Attaches to user via heavy-duty spring clip. 

• FreeRange(TM) 200: an impact- and weather-resistant dual-ear headset with noise-canceling boom 
microphone, voice-activated operation and volume adjustment on the ear cup. 



The wireless capability of all FreeLinc two-way radio accessories is supported by "near-fie ^^^^^"^"^ . 
Maane ic communication provides superior reliability, security and battery life over typical radio frequency (RF) based 
soXSs ™ZZXl™-™ 9 e aprons. Its small magnetic a>mmunioation -*^™*P" the ^ 
of a sole two-way radio user, supporting privacy, security, power efficiency and interference immunrty. 

FreeLinc has partnered with Aura® Communications to integrate their LibertyLink® near-field magnetic solution. 
^LinkSfsu^ for wireless headsets that operate aside any mobile electronic device - ^eluding MPS 
Dlavere portable DVD players and two-way radios," said Kenneth Kokinakis, Aura's president and CEO Our 
fStoSv? wised to become the de facto standard for any short-range wireless application tha requires secure. 
Sdenurans^ audio, voice or data. With LibertyLink. FreeLinc's customers will enjoy the most 

reliable personal-range wireless available." 

"FreeLinc is pioneering its market as the first to offer dependable wireless accessories for two-way radios," said_ 
^^sSJra^SuSTcEO-. "Our solutions will greatly benefit users of two-way radios through greater freedom 
^SSSS£^SS?i£S more, many of our patent-pending products go ^cS^^SS 
latest and greatest features in headsets. For example, vo.ce-operated transmission (VOX), which allows for 
completely hands-free, secure communication, is unprecedented in the push-to-talk radio world. 

FreeLinc wireless accessories for two-way radios suit e vast range of field-force applications, inclyding^emergency 
SSnSe law Seal) military and even hospitality. The FreeMotion 200 is available now directly from 
fZEEZ PrSrTfor sfngte un?s begins at $349; discounts will be applied to volume orders. FreeMobon 100. FreeMic 
200 and FreeRange 200 will be available this fall. 

About FreeLinc ■ . ; 

www.freelinc.com 
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Founded in 2003; FreeLihc is pioneering and commanding the wirei^ accessory market of the two-way radio ; . 
industry Responding to the demand for radio accessories that are safefiand more reliabte, Freebnc focuses on - 
transferring new techndiegies^i 

By focusing exclusively on this market ,the company can offer products that are technologtcaily superior, and can 
bad< each one by high^ual^ service: \ *- . * * V* \.\ . V,' - 'V :,; . 

About Aura Communications '■:.>: . - : ' ;/ r 7S : </ ' : d :3'..»;./-;-v 

\»:\ >./y££y' i.V'T r >'- : -;^i> ' ; f "'•}•• v •• -i- ,v. V" ul" ,',>•• = ••:'{ v . • • . ;-;' r •:. :; <■':'.'■/ .-; : "v ! V-VV .Q - : : , 

■ : -iC ... ' '■. ,;V* t ; ; .//;'/ ; .\ .\ -_ ; ;*;;.; . • .-: '-':'.'„.•"' .{ . .:• :.• ' J£t , ?;;x ' ' '• ' *_ • . ,-,;Vr-;!'' , ; ..• - % "i *! 1 ' '* , . "" ' : i" 

www.auracomrn.com * * - ' 

A fabless semiconductor company, Aura has developed the next generation of wireless connectivity specifically, 
targeted for consumer electronics and mobile devices. Utilizing an enhanced form of magnetic communication rather 
than broadcast radiq frequency techholc^y, Aura enables the design of ^ WAtS 1 - 
wiretess produds On the market today . The result of nearly a decade of research and development, Aura's 
Libe^lM techriol<^y c^tes a buiiWn privacy zone that ^velppes and is uniquely owi^ by e^ch user^fpr ^cure, 
reliable communications. 4 ' \ ^ . ' , ^ ' ' : - r ' 



Contact 



Freelinc. (c/o MarCom Guru) i 
Carrie Rbyce f \ 801 -972- 3 6,7 4< /, 

; :^;^or:V"^ ,; iv- • ' • •' '., . . '. : C 
KfturS"* (c/6:Hprizbri ^Coinmunicatibhs)- 
Jonathan ^Hirshon> 4 08 r *$9jr* 888: v 
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communications at the IWGE Expo (Las 
Vegas) next week. Users of two-way 
radios will now be able to 'cut-the-cord' 
and enjoy untethered communications 
through FreeLinc's family of products. 
These products include wireless headsets 
and wireless speaker microphones | all of 
which are based on Aura Communications 
unique and patented LibertyLink magnetic 
induction technology. 

Aura's technology allows for secure 
wireless commitoications that ai^ immune 
to interference from Bluetooth™ or WiFi 
devices, making FreeLinc's new product 
line ideally suited to the specific needs of 
the two-way radio market. The new 
products will be featured at FreeLinc's 
booth #14004 during the IWCE 2005 Expo 
at the Las Vegas Convention Center April 
6-8, 2005. 

"FreeLinc is a pioneer in this market 
niche/' said Tony Sutera, FreeLinc's chief 
executive officer, "Our patent pending 
technology is the first of its kind and will 
greatly benefit users of two-way radios 
through greater freedom of movement, 
ease of use and increased safety . Many of 
our products will also feature Voice 
Operated Transmission (VOX) which will 
allow unprecedented hands-free 
communication in the push-to-talk radio 
world." 

FreeLinc has partnered with Aura 
Communications to utilize the company's 
LibertyLink near field magnetic 
communication technology . Unlike 
Bluetooth and other traditional radio 
frequency technologies, LibertyLink 
enables a secure, reliable and easy to use 
wireless accessory solution for two way 
radio applications. 

"The LifertyLink technology is ideally 
suited for headsete^ with any 

mobile electronic device such as MP3 
players r ^ 

way radios," said Reme& Kokinakis, 
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Aura's president and chief executive 
officer. "Our technology is poised to 
become the de-facto standard for short 
range wireless communication that requires 
low power transmission of streaming 
audio, voice and data." 

FreeLinc will first be offering the 
FreeMotion 200, which is a lightweight, 
durable earpiece that contains a speaker, a 
boom microphone and both push-to-talk 
and VOX features. The FreeMotion 200 
will be available in July 2005. This 
flagship product will quickly be followed 
up by the FreeMic 200, a wireless lapel 
speaker microphone, and the Free Range 
200, a dual ear-muff headset, both to be 
available in Fall 2005. Please visitthe 
company's website at 
http://www.freelinc.com to learn more 
about these exciting new products. 



There are no comments attached to this 
item. 
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FreeLinc Debuts Wireless Communications>ccessories 
For Two-Way Radios 

5/18/2005 

Salt Lake City - FreeLinc today introduced a suite of wireless accessory 
/prddu^tfiat increases^ 

users: The complete line of mgg^ wireless hfeadsets and speaker 
microphones "frees" the user fronri radio-to-^^ removing a >• ; 

common point of failure and enabling fall physical range of motion in the / 
field; Freelinc's introductory family of products includes: - ^ 

• FreeMotion 100: a lightweight, impact, single-ear teadset featuring 
■ : both push-to-talk and voice-activated operatiorL^h 

quickly, then stays in place comfortably. 

• FreeMotion 200: a lightweight yet durable single-ear design with 

: ;push-t^ device. 
Slips on quickly; stays put comfortably, : 

• FreeMic 200: an all-weather speaker-microphone with a voice- 
canceling microphone element to filter out intrusive background 
sounds. At^ 

• FreeRange 200: an impact?, and weather-resistant dual-ear headset ; 
with noise-canceling boom microphone, voice-activated operation 
and volume-adjustment on the ear cup. 

The wireless capability/ of all FreeLihc two^w^ accessories is 
supported by "near-field magnetic" technology . Magnetic communication 
provides superior reliabili^ 

frequency (RF) based solutions in extremely shcMtnrange applications. Its 

small magnetic cdmmunic^tio^ 

two-way radio u^r, supporting privacy, s^curity^j^ 

interference immunity 

F^eLiric has partnered with Aura integrate their 

LibertyOnk near-field magnetic iolutiph; "UbertyLink is id^lly;suited for^ 
wireless headsets ^ 

including MP3 players, portable DVD players and twcAvay radios,'V Kenneth, 
Kokinakis, Aura's president and GEO; siaid "Our technology is poised to 
become the delete standard for any short-range wireless; application that 
requires secure, efftaent ta^ 

With Liberty Link, FreeLinc's customers will enjoy the most reliable personal- 
range wireless available." 

"FreeLinc is pion^rihg ite ma the firist to bffer dependable wireless; 
accessories for two^y radios," Anthony Sutera, FreeLinc's CEO, said. 
"Our solutions will greatly benefit users ;bf twprway radios through greater 

products go beyond 'cutting the cable 1 to offer the latest-and-greatest 
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features in headsets: For example, voice operated transmission tyQX), : 
which a^^^ secure r^miihi^ 

unprecedented in the push-to-talk radio world." ^ 

Freelinc vrire^ rarige of field--: 

force applications, including emergency response (fire, law, medk^l), ; : ; , 
mijitery; and Hospitality ! The FreeMotioh 200 is available now directly from 
FreeLinc; FreeMbtidm 

available this fall 0fy^ : ^'f : '; .." :; ^>;'-v'- •/ :-t\ -f- 
Source: FreeLinc , - ^ . 
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FREEUNC 

May 24. 2005 07:55 AM US Eastern Timezone * 

FreeLinc Debuts the World's First Wireless Communications Accessories 
for Two-Way Radios 

SALT LAKE CITY~(BUSINESS W ground in field-force communications, 

FreeLinc(R) today introduces a suite of wireless accessory products that increases safety, comfort and 
convenience for two-way radio users -The complete line of rugged wireless headsets and speaker- 
microphones "frees" the user from radio-to-headset cables, removing a common point of failure and'enabling 
full physical range of nation in the field.. F 

- FreeMotidn(™) 100: a lighlweight, compact single-ear heajset featuring both push-to-talk and voice- 
: activated operation. The device slips on quickly, then stays in place comfortably. 

vdume adjustment on the device Slips on quickly; stays put comfortably v V ; 

- FrieeMic(TM) 200. an all-weather speaker^microphone with a vcHce-canceling microphone element to filter 
out intrusive.backgipuhd sounds. Attaches to user via heavy-duty spring dip. / i 

- FreeRange(^ noise^hceling boom ; ■■. 
microphone, voice-activated operation and volume adjustment on the ear cup. , 

The wireless capability of all FreeLinc two-way radio accessories is supported by "near-field magnetic" 
l t^nology ^Magnetic communication prwidies superior reliability ^ s^nty and battery life py^r typical radio 
frequency (RF) based- solutions in extremely short-range; applicator 
"bubble-!: en^l^pe^ pi^ttes^^^;a sbleiwp^ 
and l interference immunity. : : > ; : - * 

FreeLihc ^s-j^ifihei^'^h Aiira(R) Communications to jntegrate?the^ . • 

• soiUtibnJ"LibertyLihk is ideally suited for wireless headsets 

including MP3/players, pqrtableDVDplay^ 
: and^CEO;i^Qu poised tqjbea^ the de fa<& ^ 

customers will enjoy the most.reliable pjersonal-range wireless available." 

"FreeLinc is pioneering its market as the first to offer dependable wireless aw^sscmes^^^ 
x said Anthony Sutera, : FreeLiric's CEO. " 
greater freedom of movement and safety; VVhafs rrore, fran^pf c& ; 
'cutting the cable* to offer the latest and greatest features in headsets. Fdre^mpley voic^operated. 
transmission (VOX), which ^ allows for completdy hands-free^ 
push-to-talk radio world" 

FreeLinc wireless accessories for two-way radios suit a vast range of field-force applications, including; 

emergen*^ 

din^f^ 

FreeMotion 100, FreeMic 200 and FreeRange 200 will be available this fell. 

^out : FreeLinQ>' / ; >• v ;? V v'-' » " : ; ^V : -' ' « • ' "> > 

vyw^freeljn^ J ^ ^ 

%ound^d in 2003.VF 

industry: Responding to the demand for radio accessori focuses^ 
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on transferring new technologies into dependable products for use in public safety, military and commercial 
applications: By focusing exclusively on this market,ttbe company can offer products that are technologically 
superior, and can back each one by high-quality service. * * 



Abbut Aura Communications 



vww.auracomm.com 



A fabless semiconductor company ; Aura has developed the next generation of wireless connectivity 
specifically targeted for consumer ejledronics and mobile devices. Utilizing an enhanced form of magnetic 
communication rather than broadcast radio frequency technology, Aura enables the design of the lowest \ ^ ^ 
power and most affordable wireless products on the market today: The result of nearly a decade: of research ; 1 
and development, Aura's LibertyLink technology creates a built-in privacy zone that envelopes and is uniquely 
owned by each user for secure, reliable communications. 



: Contacts [ p 

Freetinc (c/o MarCorn Guru) 
Carrie Royce, 801-972-3674 
c3me@marcorn3uru.com 
or 

Aura (c/o Horizon Communications) 
Jonathan Hirshon, 408-969-4888 
jh@horizonpr.com 
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PDA News and More 

[I^TE^REVIEWS] 
[REGENT ARTICLES] 
(SPONSORED REVIEW] 
[MOBILE EMAIL] V 

:v Consume^ News: 

FreeLinc Debuts World's First Magnetically-Based Wireless Accessories for Tw 
Radios 

FreeUnc and Aura Communications (Wllimington/; MA) are scheduled to 
. introduce; the radio 
communications at the:lWCE l^p<> (Las Vegas) next^yeelc: Users pf two-way v 
radios y^ll nbw^ 

th rough FreeLi nc's family of products. These products include wireless headsets 
and wireless speaker microphones - all of which are based on Aura 
Communications uniqueand^ 

Aura's technology allows for secure wireless communications that are immune 
to interference from Bluetooth™ or WiFJ<§> devices, making FreeLinc's new 
product line f Ideally suited to the speclfic needs of the tv/^w^ market. 
The ;irew product IWGE 

*FreeLinc is a pioneer in this market niche," said Tony Sutera, FreeLinc's chief ; 
executive officer. .*Our patent pending technology is the first of its kind and: will 
g neatly benefit users of two-way radios thrpu gh greater freedom of rri ovement, 
. ease of use and Increased safety. Many of bur products will a Iso featu re Voice ^ 
Operated transmission hands-free 
comrnuhicatibh in 'me push-^-talk radio world; " •.. ' 

•~?*> Continued^on our regular website. 



(c) 2004 POAToday.com 



Posted by: Bill Landon on Tue, Apr 05, 2005 
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FreeLinc Dfefauts World's Firsts M 

: \ ,.-. -/k'r.'^U 5 '-' "■' : FreeLinc and Au^ ; -. 

• ; Cpmmu riicatiofis "~4. \ ;■ vU 
(Wilimingtori • MA) J 
: sched uled to introduce^ 
: : the vyorjd's first line "of 
wireless accessory 

• ; . ; ra dip cp mm u h ica tio" ns : at \ 
••^ 

Vegas) next week. 
; : . l Users of tWp^way; radios 
;- c w il I Snow - be a b le fo vcut-fc; 
the-cord v and enjoy ; ; 
luhteth^ 

communications/' 
■ „ through Free Line's 

family of ^products. These products include wireless headsets and, wireless speaker microphones V 
which are based on Aura Communications uhiq^ 
technology . ' ' ^ 





n 



Aura's technology a I lows f o r secu re w i re I ess communicationsthat are immune to interference fro 
Bluetooth^ new product line ideally suited to the^speciftene 

two-way radio market. The new products will be featured.at FreeLinc's booth #14004 during the 
2005 Expo at the Las Vegas Convention Center April 6-8, 2005. ' . 

< -> ' - - ' ■ ' ■ 

"FreeLinc is a pioneer in this market niche/' said Tony Sutera, FreeLinc's chief executive officer. r 

patent pending technology is the first of its kind and will greatly benefit users of two-way radios/ 

greater freedom of movement, ease of use and increased safety. Many of our products will also f 

Voice Operated Transmission (VOX) which will allow unprecedented hands-free communication ir 

to-talk radio world." 1 " ; t > 

FreeLinc has partnered with Aura Communications to utilize the company's LibertyLink near field 
communication technology. Unlike Bluetooth and other traditional radio frequency technologies, I 
enables a secure, reliable and easy to use wireless accessory solution for two way radio applicatk 

"The LibertyLink technology is ideally suited for headsets that operate with any mobile electronic 
such as MP3 players, portable DVD players and two-way radios/' said Kenneth Kokinakis; Aura's 
and chief executive officer. "Our technology is poised to become the de-facto standard for short i 
wireless communication that requires low power transmission of streaming audio, voice and data 

FreeLinc will first be offering the FreeMotion 200, which is a lightweight, durable earpiece that co 
speaker, a boom microphone and both push-to-talk and VOX features. The FreeMotion 200 will b 
in July 2005. This flagship product will quickly be followed up by the FreeMic 200, a wireless iape 
microphone, and the FreeRange 200, a'dual ear-muff headset, both to be available in Fall 2005. 
visit the company's website at www.freelinc.com to learn more about these exciting new product 
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MissionCritical Communications; Public Safety Report and 
' 'RadioResource international magazines deliver wireless voice : 
and data solutions for mobile and remote mission-critical 
operations.Turn to us for business and FCC news; articles on 
innovative applications, leading-edge technology and industry • 
trends; plus comprehensive product information on antennas, ; 
battery equipment dispatch ^ -yy-y 
supplies, mc^ile two^a/ remote site monitoring, ; 

satellite systems, software, test equipment; towers and site 
equipment; arid much" more. , . > 
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Updated May 31, 2005 

Cinergy Wins First UfCApex Award <5/31) 

dne^y Corp. was awarded the first annual 2005 Apex Award at the ^ f ^ 
United Telecom Council's UTC Telecom 2005 conference and exhibition ■ 
in Long Beach. CaW. The award recognized. Cinergy's "outstanding use of 
: XX and telecom/ 

Eastern Research Launches Disaster Recovery 
Product (5/31) 

Eastern Research introduced Envision Plus 2.0. a next-generation site 
disaster recovery ^ operators at UTC Telecom 

2005. >* ' s 

Sweden National Police to implement 
Biometrics (5/31) 

The Sweden .National Police contracted with Motorola for the company's 
Prtntrak Bioniettic Identification Solution (BIS); which enables mobHe 
palm- and fingerprint identification. /- v , 

Georgia Agencies Contract for Spillman CAD/RMS 
System (5/31) 

Ten pubfic safety agencies in Newton County, Ga i( plan to share a $1 6 
minion integrated public safety software package from Spillman y. :■::■' ■> 
Technologies featuring CAD, records management, fire/EMS : • U ; yf. ' 
management mobile communications, and resource nianagement 



Networkcar Wins Telematics Award (5731 ) 

Networkcar, a Reynolds arid Reynolds company, received the award for 
me Best ton^ year in a row from 

Telematics Update Magazine. The company was honored for 
:i ^ AVL solution; 

Digital Dispatch Signs European Customers (5/31 ) 

DigHai Dispatch S^ agreemjents with Sammenslutningen 

toberihavns Taxa of Cppenriagen, Denmark, arid Taxis G7 of Paris, 
France. fbr mobiie data terminals. Taxa will also purchase the company's 
SmartPrint mobile printers. 

Partnership to Provide Broadband Services to 
Public Safety Agencies (5/31 ) $ ;*i ^ 

: Inforrnatfcn Neto^ 
provkle riear^ 
safety;users unde/a^r^ 



kinks 



Repeaters 



Eflbhrisotf 
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'■ which is currently being tested in municipalities in Colorado and - 
vytsoohsih, wBI be deployed over .4:9 GHz spectrum reserved for public 
safety^ v- - • .'*•• ;: :''v i U v r:'/:; : '''- : : . ' ■- :.; 

M/A^OMSig^ 

j^A^OM will deploy a UHF Project 25 tru 

Army's Fort Sill In Oklahoma under a $2.4 million contract; The company 
will also provide a $1i2 mfllioh VHF Project 25 LMR system for the U.S.. 
. MHijary Academy in West Point N.Y. \ 

Aeroftex Receives test a nd Measurement 
Honor (5/31) 

Frost s Sullivan named Aeroflex the 2005 Comnwmications Test & 
Measurement Company of the Year for its business performance in the RF 
test and measurement field. The award was presented 'at Frost {f : : 
SuUivan's Exc«lleno9 in Industrial Technology Banquet 

Trilogy Communications to Provide In-Building 
Solution at Heathrow (5/31) 

Trilogy Communications win supply 30,000 meters (99,000 feet) of AirCell 
radlating'cabte for Terminal 5 at Heathrow International Airport in the 
United Kingdom for in-building broadband and cither communicatfons / 
capabilities/ ■ • : \ - , ' - .V" • 

MSV to Launch Next-Generation L Band 
Satellite (5/31) 

The FCC granted Mobile Satellite Ventures (MSV) approval to launch and 
operate a next-generation L Band Satellite at the 101 -degree W.L. orbit 
location. The satellite will enable the company to replace its existing 



FreeLinc Introduces Line of Wireless, Two-Way 
Radio Accessories (5/31) 

FreeLinc announced: a hew One of wireless accessories for two-way radio . 
.• ap^jcatkms, mduding rugo^d wireless, headsets and speaker 
microphones. The accessories eliminate the use of wires connecting 
headsets to radios with the use of near^id mag^ 
Plant Equipment Receives Equity Funding (5/31 ) 
Plant Equipment received equity funding from Golden Gate Capital. The 
investment will aOow the company to expand in Ihe public safefy 
communications space through new product development and 
acquisitions. : * * • ' /• s . -V. ?'•; 

RFS Announces New Coaxial Cable (5/3ii)Ev 
Radio:Fre^ 

cable to its line of Radiaflex 'A' foam-dielectric radiating cable. The cable is 
optimized for the 80f>-10pO'MHz and 1700V2200 MHz bands. " ; ; . , : * 

Baltimore Gas arid Electric to Deploy Motorola's 
Hahmpny System (5/31) ^ 

BaKrmore Gas and Electric Co. will implement a Harmony voice and data 
^C04nmunfcatk>ro 

provide two-way radio and packet data services, enabling up to six V 
simultaneous transmissions on a 25-kilohertz channel. 

CES Wireless Introduces Web-Based Asset 
Tracking Solution (5/31) j 

CES^ 

software system, whfch ertabtes fleet operators to track the location of their : 
assets via the Internet. 

Sotomay or Joins Space Data Board (5/31 ) 

Space Data Corp. appointed Jesus Setbm^or to its board of directors. - 
Sotomayor is currentty, chairman of the board of Softel, a rnachine-to- - 
rnachlne applicaton p^^ wefl as Meryta, an IT consulting firm. 

Navcom to Launch Telemetiy Produ<^ (^31)^ ^ ^ 

Navcom announced that its Nc^Auto subsWIa^ 

tetematic products, as well as a back-end GPS nej^rfc service. 

Itronix Introduces New Rugged Laptop (5/31) 

itronix ahnou need Its hew Duo^u^ Intel Pentium ; 

M processor 733, integrated GPS, and a dual-mode touch panel; whicK 

provides a passive and active touch screen. 

FCC Requires VoIP Providers to Supply E9-1-1 



* FCC has mandated that VoIP telephony service pTowtm\{-^-^].y:. 
interconnected with me public switched telephone network (PSTN) offer 
E9*t~1 kxatkxi as a mandatory feature of their services. 
M/A-COM Announces $2 Million NetworkFirst 
Contract (5/24) \* V/ J ' ' 

TTie De>^ a $2 million contract with M/A-COM 

for the company's NetwdrkFirst IP-based radio interpp^lw^^sptution; 

UTC , Others A^k FCC to Set Aside 99 Channels in 
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: , www.rfpowernet.com 
Your Worldwide Wireless H Authority and Growing Technc 

Resource 



Mrejess^H^^ v: . ^ B\ ueHeadsets.com ; W: v &raj^ N 

110% Price Protection-60 day trial GN Netcom 6110, Bluetooth Wireless Headsets and Cell ^ 

; In stock; Helpful. customer: Headset jfi/ittip^ Headsets- Super Dtscbunt, New 

service) / Order nowL and In-Stock 



Majnt£^^ 
Full line of Plahtronics, r 
j Free ground shipping. 
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Free yourself from the wired: :" 
world! Welcome to the W 

Headset World! 

Now is the time take advantage of 
the benefits and conveniences you 
can derived Wiretess Heads^ v;i: ; ':f 

We are here to make sure you get all 
the information and air the facts;; 



JabraJiuetp^ 

Free Shipping on all models of Jabra 
headsets: OT800^^^ 




AH GN Netcom Models Here 

Premier Distributor. Full Inventory Free 
Shipping. Order Now \ 

: : - -\ * p ; : .; f', .<, ". ^ ; ■ ^ ' • ■ Ads. by Goooooog le ' 



Check but some of the latest Wireless Headset headlines 
Tuesday, May 24th, 2005 : 

CSR BlueCore behind i.Tech Wireless Stereo Headset (Business Wire via Yahoo! 

pic , today announ that its BiueCore^ 

Limited , for a new Bluetooth stereo headset that enables users to receive phone calls m 
listening to music on their wireless headphones. 

FreeLinc Debuts the World's First Wireless Communications Accessories for Two 

Breaking new ground in field-force communications, Freetinc today introduces a suite c 
wireless; accessory products that increases safety, comfort and: convenience for two-wa 
users. 

AboCom to showcase new WiFi and Bluetooth devices at Computex (Digi Times) 

equipment maker AboCom Systems will showcase its latest WiFi devices, including the 
HGVVBIp router and its as its BSH203 Bluetbot 

headset at the upcoming Computex Taipei 2005 (May 31 -June 4), according to compan 
sources. N 

Broadcom's Bluetooth(R) Technology Provides Unmatched Multimedia Capabiliti* 
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Subject: 



FW: Freelinc 



Original Message 

From: Douglas .W .Hebert@usdoj .gov [mail to: Douglas. W.Hebert@usdoj .gov] 
Sent: Wednesday, May 04, 2005 8:41 PM 

To: rbailey@freelinc.com (Receipt Notification Requested) ( I PM Return 

Requested) 

Subject: Freelinc 

Randy, 

We are excited to field test your Freelinc wireless accessories as soon as 
they become available. We have never seen anything on the market which 
offers a wireless headset for two-way radios. Wireless hands-free 
capabilities and secure communications at the same time will be of interest 
to almost every public safety agency. The safety of our agents and task 
force officers is paramount. The applicability of the wireless Freelinc 
accessories can be incorporated by DEA in everyday enforcement operations 
and surveillance. Please keep me informed on the schedule for providing 
units to our Phoenix Divisional Office and DEA Headquarters. 

Douglas W. Hebert 

Assistant Special Agent in Charge 
Phoenix Divisional Office 
Office(602) 664-5603 
Nextel (602) 721-0883 
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Mr. Scott Miller 
Freelinc 

2144 S.Highland Drive 
Suite 160 

Salt Lake City, UT 84106 
Dear Scott, 

In the 43 years 1 have been involved in the telecommunications business 1 
have never seen a more needed product than the Freelinc FreeMotion 200. 
Most of my accounts are police and fire agencies. These accounts have 
needed a wireless headset for two-way radios for a long time. Every police 
SWAT team and every fire Hazmat team has a critical need for this 
FreeMotion 200 wireless headset for their two-way radios. This product fills 
a needed void for hands free operation. This product used by "mission 
critical" officers could mean the difference between life and death. 

Every agency we have discussed this product with has shown an immediate 
need for it. I have agencies calling me daily asking when they can get this 
Freelinc model, FreeMotion 200. 

Freelinc is to be commended for their innovation of such a needed two-way 
radio product. I hope your development is processing well. We look 
forward to the day we can start furnishing this product. 

Best regards, 

Donald L. Grooms 
PFcomac 
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Wasatch County Sheriff's Office 

1361 South Hwy. 40 
HeberCity,Ut 84032 
Ph: 435*654-1098 
Fax:435-654-9962 



May 16, 2005 
Freelinc 

2144 South Highland Drive, Suite 160 
Salt Lake City, Ut 84106 



To whom it may concern, 

I am currently employed by Wasatch County Sheriffs Office as a SgtYDet.. One of my 
many assignments includes overseeing the communications for the Sheriffs Office, We currently 
have over 50 portable radios in service for our agency, 

I was recently introduced to a new technology provided by FreeLinc. The FreeMotion 200 
product is a wireless headset for two way radios with a wireless link for the push to talk button on 
the headset. I was impressed with the technology based on the fact that I could see a great use 
for it in our agency. My deputies would be able to communicate with greater ease than ever 
before. 

I was able to obtain a demo model of the product to use in the day to day operations of 
our office. I field tested the Freemotion 200 along with the Freemic 200. Both products far 
exceeded my expeditions. The quality, and clarity of sound that was received by our dispatch and 
other deputies was greatly enhanced. I was also impressed with the ease of operability of the 
products that I tested. 1 was also impressed with the fact that no cords were involved that a 
deputy is constantly getting hung up on either when exiting a patrol vehicle or dealing with a 
suspect. The location of the push to talk button on the headset linked wirelessly to the handset is 
superior to having the button on the handset. The FreeMotion 200 product has many advantages 
over the existing hardwired accessories for two way radios. 

I know of no other communication product on the market that does what Freelinc has to 
offer. We have previously looked for (wanted; tried to buy) a wireless accessories for our 
deputies to use with their two way radios and this is the first wireless headset for the two way 
radios that we have seen come on the market. There is a great need for the wireless headset for 
two way radios like the FreeMotion 200 in the market. 

I would highly recommend this product to any agency. 

We ore currently in the process of looking into purchasing 20 complete units for our patrol 
deputies. 

If you have any questions please feel free to contact me at my office. 



* RCVD AT 5/17/2005 5:53:48 PM [Eastern Daylight Time] * SVR:RIRIGHTFAW5 * DNIS:22201 * CSID:435 657 3580 * DURATION (mm-ss):01-38 
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FIELD TEST AGREEMENT 



This Field Test Agreement is between Harvard University Police Department, 1033 Massachusetts 
Avenue, Sixth Floor, Cambridge, MA 02138 (Client) and FreeLinc with offices at 2144 S. Highland Dr., 
Suite 160, Salt Lake City, UT, 44106. 

FreeLinc has secure, wireless, accessories for professional two-way radios and Client desires to 
determine if those accessories will perform satisfactorily to their requirements so FreeLinc and Client 
have elected to enter into this Field Test Agreement. 

This Field Test Agreement shall be in effect for no more than 45-days from the date FreeLinc delivers the 
Field Test Accessories to Client. 

The Field Test Agreement shall consist of the following obligations of each party: 
FreeLinc Obligations: 

• FreeLinc will provide Client the following FreeLinc accessories: 

(To Be Determined and Completed on Accessory Delivery) 

o (#) Accessory Date Initials 

o (#) Accessory Date Initials 

o (#) Accessory Date Initials 

o (#) Accessory Date. Initials 

• FreeLinc agrees to identify a Field Test Coordinator. The Field Test Coordinator under this 
Agreement shall be: 

o Name: Scott Miller 

o Telephone: 866-467-1199 
o Email: smiller@freelinc.com 

The Field Test Coordinator shall be available to Client on a reasonable basis for Field Test 
updates and responsible for FreeLinc's support of the Field Test. 

FreeLinc will provide reasonable telephone support to Client for accessory and user questions 
during the Field Test Agreement period. 

FreeLinc agrees not to make any publications relating to Client without the prior approval of the 
Client. 

FreeLinc agrees to be responsible for its expenses associated with the Field Test Agreement. 
FreeLinc agrees that Client is under no obligation to purchase any of the accessories provided by 
FreeLinc for the Field Test Agreement and should the Client elect to return the accessories at any 
time during the Field Test Agreement then the Field Test Agreement shall be terminated. 
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Client's Obligations: 



Client agrees to identify an employee who is designated as Field Test Coordinator. The Field 
Test Coordinator under this Agreement shall be: 



• The Field Test Coordinator shall be available to FreeLinc on a reasonable basis for Field Test 
updates and responsible for the completion of the Field Test and the written report required 
herein. 

• Client agrees that the technology and design incorporated into the FreeLinc Accessories are 
proprietary to FreeLinc and Client will not disassemble or reverse engineer the accessories or 
take any other action to infringe upon FreeLinc's intellectual property rights. 

• Client shall provide all radio equipment that they desire to test with the FreeLinc accessories. 

• Client agrees not to provide the accessories to anyone outside the Client's employees or 
representatives reasonable required for the Field Test. 

• Client agrees to serve as a reference site should the Field Test be successful 

• Client agrees to return all accessories provided by FreeLinc under this agreement, upon the 
successful conclusion of the Field Test or no longer than 45-days from the date FreeLinc delivers 
accessories for testing, unless Client elects to purchase those units from FreeLinc and FreeLinc 
elects to offer them for sale to Client. 

• Client agrees to cover all it's expenses associated with the Field Test Agreement. 

• Client agrees to provide FreeLinc a confidential written report on all tests performed and the 
results of those tests. 

• Client agrees that all accessories are provided "as-is" with no warranty including NO WARRANTY 
AS TO MERCHANTABILITY or as to FITNESS FOR A PARTICULAR PURPOSE. 

Both parties agree that the correspondence relating to the Field Test Agreement shall be confidential, 
unless otherwise approved by the other party. By signing below the parties agree to the above terms and 
conditions: 

Client Agreed: FreeLinc Agreed: 



o Name: 
o Telephone: 
o Email: 



Frank DiRienzo 
(617) 496-1528 
frank_dirienzo@harvard.edu 




Client Signature 



FreeLinc Signature 



Harvard University Police Department 



Randy Bailey 



Client Name 



FreeLinc Name 



Senior Vice President 



Client Title 



FreeLinc Title 



5/10/05 



Date 



Date 
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FREELINC 

FIELD TEST AGREEMENT 

This Field Test Agreement is between DRUG ENFORCMENT ADMINISTRATION - NEW YORK FIELD 
DIVISION (Client) and FreeLinc with offices at 2144 S. Highland Dr., Suite 180, Salt Lake City. UT f 
44106. 

FreeLinc has secure, wireless* accessories for professional two-way radios and Client desires to 
determine if those accessories will perform satisfactorily to their requirements so FreeLinc and Client 
have elected tc enter Into this Field Test AgreemenL 

This Field Test Agreement shall be in effect for no more than -days from the date FreeLinc delivers 

the Field Test Accessories to Client. 

The Field Test Agreement shall consist of the following obligations of each party: 

• FreeLinc will provide Client the following FreeLinc accessories: 
(To Be Determined and Completed on Accessory Delivery) 

o (#) Accessory Date Initials.. 

o (#) Accessory .Date initials 

o (#) , Accessory Date Initials 

o {#), Accessory Date initials 



FreeLinc agrees to identity a Field Test Coordinator. TTie Field Test Coordinator under this 
Agreement shall be: 

o Name: Scott Miller 

o Telephone: 866-467-1199 

o Email: smiller@freelinc.com 

The Field Test Coordinator shall be available to Client on a reasonable basis for Field Test 
updates and responsible for FreeLinc's support of the Field Test 

FreeLinc wOl provide reasonable telephone support to Client for accessory and user questions 
during the Field Test Agreement period. 

FreeLinc agrees not to make any publications relating to Client without the prior approval of the 
Client 

FreeLinc agrees to be responsible for Its expenses associated with the Field Test Agreement. 
FreeLinc agrees that Client is under no obligation to purchase eny cf tha accessories provided by 
FreeLinc for the Field Test Agreement and should the Client elect to return the accessories at any 
time during the Field Test Agreement then the Field Test Agreement shall be terminated. 
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Clint's Q^flfrtjoni; 

Client agrees to identity en employee who is designated as Field Test Coordinator. The Field 
Test Coordinator under this Agreement shall be: 

• * ■ 

o Name: Assistant Special Agent in Charge Martin Caplan 

o Telephone: 646-805-6968 

o Email: martin.kcapian@u5doj.gov 

• The Field Test Coordinator shall be available to FreeLinc on a reasonable basis for Field Test 
updates and responsible for the completion of the Field Test and the written report required 
herein. 

■ Client agrees that the technology and design incorporated into the FreeLinc Accessories are 
proprietary to FreeLinc end Client will not disassemble or reverse engineer the accessories or 
take any ether action to infringe upon FreeLinc's intellectual property rights. 

• Client shall provide ail radio equipment that they desire to test with the FreeLinc accessories. 

• Client agrees not to provide the accessories to anyone outside the Clients employees or 
representatives reasonable required for the Field Test. 

• Client agrees to return all accessories provided by FreeLinc under this agreement, upon the 
successful conclusion of the Field Test or no longer than 45-daya from the date FreeLinc delivers 
accessories for testing, unless Client elects to purchase those units from FreeLinc and FreeLinc 
elects to offer them for sale to Client 

• Client agrees to cover all its expenses associated with the Field Test Agreement 

• Client agrees to provide FreeLinc a confidential written report on all tests performed and the 
results of those tests. 

• Client agrees that all accessories are provided "as-ls" with no warranty including NO 
WARRANTY AS TO MERCHANTABILITY or as to FfTNESS FOR A PARTICULAR PURPOSE. 

Both parties agree that the correspondence relating to the Field Test Agreement shall be confidential, 
unless otherwise approved by the other party. By signing below the parties agree to the above terms and 
conditions: 

Client Agreed; Freely Aflreyd: 



Client Signature 





Client Name 




chfrf Canaan Ngvy yqtk e&dalaa 

Client Title 




FreeLinc Title 



Date 



MAY 16 2005 



Date 
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FIELD TEST AGREEMENT 



This Field Test Agreement is between Atlanta Police Department , SSD, Coimmiiiicatioiis 
(Client) and FreeUnc with offices at 2144 S. Highland Or., Suite 160, Salt Lake City, UT, 44106. 

FreeLine has secure, wireless, accessories for professional two-way radios and Client desires to 
determine if those accessories will perform satisfactorily to their requirements so FreeUnc and Client 
have elected to enter into this Field Test Agreement 

This Field Test Agreement shall be in effect for no more than -days from the date FreeUnc delivers 

the Field Test Accessories to Client 

The Field Test Agreement shall consist of the following obligations of each party: 
FreeLine Obligations: 

• FreeLine will provide Client the following FreeLine accessories: 

(To Be Determined and Completed on Accessory Delivery) 

o (#) Accessory Date Initial s 

o (#) Accessory Date Initials 

o (#) Accessory Date Initials 

o (#) Accessory Date Initials 

• FreeLine agrees to identify a Field Test Coordinator. The Field Test Coordinator under this 
Agreement shall be: 

o Name: Scott Miller 

o Telephone: 866-467-1199 

o Email: smiller@freelinc.com 

• The Field Test Coordinator shall be available to Client on a reasonable basis for Field Test 
updates and responsible for FreeLintfs support of the Field Test 

• FreeLine will provide reasonable telephone support to Client for accessory and user questions 
during the Field Test Agreement period. 

• FreeLine agrees not to make any publications relating to Client without the prior approval of me 
Client 

• FreeLine agrees to be responsible for its expenses associated with the Field Test Agreement 

• FreeLine agrees that Client is under no obligation to purchase any of the accessories provided by 
FreeUnc for the Field Test Agreement and should the Client elect to return the accessories at any 
time during the Field Test Agreement then the Field Test Agreement shall be terminated. 
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Client's Obligations: 



Client agrees to identify an employee who is designated as Field Test Coordinator. The Field 
Test Coordinator under this Agreement shall be: 

o Name: ^ or 6 ~ L » Savage __ 

o Telephone: 404-81 7-2370 ' . 

o Email: ssa vagefla t lan tapd « org 

• The Field Test Coordinator shall be available to FreeLinc on a reasonable basis for Field Test 
updates and responsible for the completion of the Field Test and the written report required 
herein. 

• Client agrees that the technology and design incorporated into the FreeLinc Accessories are 
proprietary to FreeLinc and Client will not disassemble or reverse engineer the accessories or 
take any other action to infringe upon FreeLinc's intellectual property rights. 

• Client shall provide all radio equipment that they desire to test with the FreeLinc accessories. 

• Client agrees not to provide the accessories to anyone outside the Client's employees or 
representatives reasonably required for the Field Test 

• Client agrees to serve as a reference site should the Field Test be successful 

• Client agrees to return alt accessories provided by FreeLinc under this agreement, upon the 
successful conclusion of the Field Test or no longer than 45-days from the date FreeLinc delivers 
accessories for testing, unless Client elects to purchase those units from FreeLinc-and-Ffeeyne 
elects to offer them for sate to CKenL 

• Client agrees to cover ail if s expenses associated with the Field Test Agreement 

• Client agrees to provide FreeLinc a confidential written report on all tests performed and the 
results of those tests. 

• Client agrees that all accessories are provided *as-is* with no warranty Including NO 
WARRANTY AS TO MERCHANTABILITY or^as to FITNESS FOR A PARTICULAR P URP O SE. 

Both parties agree that the correspondence relating to the Field Teslt Agreement snail be confidential, 
unless otherwise approved by the other party. By signing below the parties agree to the~above -terms- and- 



conditions: 



Client Agreed: 




FreeLinc Agreed: 




S« L, Savage 



Thomas Smith 



Client Name 



FreeLinc Name 



Major 



Seniqr Vice President 
FreeLinc Title 



Client Title 



5/20/2005 



< j/7n/?nns 
Date 



Date 
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FRSEUIMC 

FIELD TEST AGREEMENT 

This Field TestAgreement is between US Department of Justice, Bureau of Alcohol Tobaj^Rreanns & 
gS. Radto Communications Branch. 5-1 Metropolitan CL, Galthersburg MD 20878 (Cbent) and 
FreeLinc with offices at 2144 S. Highland Dr., Suite 160, Salt Lake City, UT. 44106. 

FreeUnc has secure, wireless, accessories for professional two-way radios and Client desires to 
determine if those accessories will perform satisfactorily to their requirements so FreeUnc and Client; 
. have elected to enter into this Field Test Agreement. * - _ > 

This Field Test Agreement shall be in effect for no more than 45-days from the date FreeLinc delivers the 
Field Test Accessories to Client 

The Field Test Agreement shall consist of the following obligations of each party. 
PreeLInc Obligations: 

• FreeLinc will provide Client the following FreeUnc accessories: 
(To Be Determined and Completed on Accessory Delivery) 

(») Accessory . Date __ Initiate. 



&V Accessory ^D8te_^_^ : : . V \. >njtjate_ 



• FreeUnc agrees to identify a Field Test Coordinator. The Field Test Coordinator under this 
Agreement shall be: .; V : ;l" S'-',J- ••• : -v- > r t . " 

J-' • v ' /V o Name: ' •.$M"MliieH i ; •: ' • • ' ' ~ 

V^ ^o Telephone: 86^467-1199 ^ 

^v&Lb.^^ ^ •: - •' 

* ■ The FbkS Test Coordinator sr^I be avaUable tci C Field Test 

updates end responsible for FreeLlnc's suppbrt of the Field Test. .< : 
FreeLinc will f^vWfe reasonable telephone accessory and user questwns 

during the Field Test Agreement period, , , ^ " ' V ^ w 

J • ;Fr^ ofthQ 
* Client •' »■■*' •' ' " '* v " -""■".».' '- : ■" " . - v ' , 

. FreeLinc agrees to be responsible for te expenses associated with the Field Test Agreement 
. FreeLinc agrees that Client is under no obligation to purehase any of the accessones provided by 
FreeUnc for tfte Field Test Agreement and should the Client elect to return the accessones at any 
time during the Field Test Agreement then, the Fieid Test Agreement shall be terminated. 



5/31/2005 




FreeLinc Confidential 



06/06/05 07:43 FAX 301 330 3827 



ATF RAJDIO COMMUNICATIONS 



IS 003 



Clients Obligatiohs: 



The Field 



Cli^t agr^ to ideh^ arve^ 

o Name: Brad Caldwell," Chief, Radio Communications Branch 
o : Telephone: (301) 519*6879 / 
; ( EmaH: Bra^CaidweJ • ; ; /..^ 

>lfte Field ^4^ ^ aihaf&lbfe basis for Field Test 

updates and responsible for the completion of the Field test and me written report required 
herein. 

• Client sigreest^ technology and design incorporated into the FreeLinc Ac^sones are^ 
proprietary: ta FreeLinc and^Client Will not disass^lei or reverW^g^ 

take any other action to infringe upon l^eUnc's inteitec^ 5 > \ 

• Client shall provide all radio equipment that they desire to test with the FreeUnc accessories: 

• Client agrees not to provide the accessories to anyone outside the Client's employees or 
representatives reasonable required for the Field Test m 

» Cli^t ogn^s to scwvoo d rofcywctt oit^^ ffipf^'l-:: /. 

• Client Agrees to return aS accessories provided by, FreeUnc uhd^ this agreement; upon the v 

accessories for testing, unless CUent elects to purchase those units from FreeLinc and FreeLinc 
elects to offer them for sale to Client 

• Cltent a^ees to cover all if s expenses asscK^ed with the Field Test Ag^ 

• Client agrees to provide FreeLinc a confidential written report on all tests performed and the 
results of those tests. . 

• Client agrees that ail accessories are provided "as^s" with no warranty including NO 
WAft^NTY ^ 

* * ' ' - * ' - ~ " " / v " 

Both parties agree that the correspondence relating to the Field Test Agreement shall be confidential, 
unless otherwise approved by the other party. By signing below the parties agree to the ^^fer^/aW;? 
conditions: * ~ * 



Client Agreed; 



Client Signature 



FreeLinc Signature 



Brad Caldwell 
Client Name 



RahdvBaitev- 
FreeLihC Name 



Chief! Radio Communications Branch 
Client Title 



Date 




5/31/2005 



Senior Vice President 
FreeLinc Title 



May 23; 2005 

•Date ; :->-- . 
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FIELD TEST AGREEMENT 



between ^ tf ^(2^^/^^ Afj^ 
ces at 2144 S: Highland Dr.. Suite^BQ. S?lt Lake Citf; UT. 44106; • 



this Field test -A^Bement is 
(Client) and ;jF.i^|k'^.o(^ 

FreeLinc has secure, wireless, accessories for professional two-way radios and Client desires to ; 

determine * those accessories 

have elected to enter into this Field Test Agreement. 

This Field Test Agreement shall be in effect for no more than 46*Jays from the date FreeLinc delivers the 
FieldTest Ac^sories to Client : '\:±y\vl ■ . : r>";-; f - :~ V- ; \-, V ; : '} ; .". -)\ 

The Field Test Agreement shall consist of the following obligations of each party: 
FreeLinc Obligations: 

, : J (to 

o m Accessory Date^ Initials 

■• ' c m Accessory Pam^^ . Inma te 

' - ::o. m Accessory V -"-- Dat e • : :. Initia sj; , , • • 

" (*L___ Accessory Pat e Initial s . 



•I FreeLinc agrees a Field Test! Coordinator tl^ F^ under this 

Agreement shall be: : : :• " : v "-'v'' V ; 'V : - • • '• '• 

b Name: Scott Miller ; ; 

^ov Telephone; ^66-467-1159; > : :i 
' : -.o;. ; j6^all: sirrill^fnTO»nacom . v-t'- : "; •.; ••• £*: 

• The Field test Coordinator sh^l be ava for Field Test/ 
updates and resporisibte for FreeLinc's support of the FielcTT^ a ; v ^ >-;.-.;■■■ 
FreeLinc wiB provide reasonable telephone support to Client for and user questions 
during the Field Test Agreement period^ v ; \\. ^v./V/V . • 

• FreeLiric agrees not to make any public^ons relating to Client^ approval of the 

i FreeLinc agrees that Client is under no obligation to purchase any of the accessories .provided by 
FreeLinc for the Field Test Agreement and should the CBent elect to ^W^,^oewriw^. any.. 
; /time during ; 
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Client^ Qblioations: 



tliihf agrees to identify «• ; Test Coordinator. 

Test Coordinator under this Agreement shall be: 



The Field 



:o ■ 

:;o • 
'•6'' 



Name: 



Telephone: : ffiy- - - ■. ., 

Email: r^f^Jtr^d^ y1&A(T? u>isJrA 



• The Field Test Coordinator shall be available to Fr^Unc- oh a reasonable basif for/Field Test 
• > : v updates and responsible for the completion i of the Field Test and the wrltten report required 

: ^ s> herein. V .'v ' ' * , , > v > - 

Client agrees that:fe 
- proprietary to FreeLinc and Client will not disassembled 
: ; -take any other acribrr^ 

• Client shall provide all radio equipmentithat they desire to test with^the Fre^inc acc^sw 

• Client agrees not to provide the accessories to anyone outside;. the Client's employees or 
J i! representa^es re^ required for the Field Test \ -y,:'- : • 

Client ■ ; '\C-^' 

v • Client agrees to retumveH a^ provided by FreeLir^ under this agreement upon the 

/ successful conclusion of the Field Test or no longer than 4SSdays from the date; FreeLinc delivers ; 
accessories^ 

elects to offer them for sale to Client 

v :f* Client agrees to provide Fr^Linc a confidential wttw onr^ail tests performed and the 
results of those tests: . ~ t ? ' , ' - _ 

• Client agrees that all accessories are provided •as^s p with no warranty including NO 
WARRANTY AS TO MERCHANTABILITY or as to FITNESS FOR A PARTICULAR PURPOSE. 

Both parties agree that the correspondence relating to the Field Test Agreement shall be confidential; 
unless otherwise approved by the other patyo ^ termsand 
conditions: . £ . „ ( 



Client Agreed: 




rent Signature 




Client Name 



Client Title 



FreeLinc Name • 




FreeLinc Title i 



Date' ' . 
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FIELD TEST AGREEMENT 

This Field Test Agreement is between tP^S^jJ f#U£& MH^A 7s& 
(Client) and FreeLinc with offices at 2144 S. Highland Dr., Suite 160, Salt Lake City, UT, 44106. ' % 

FreeLinc has sepure, wireless, accessories for professional two-way radios and Client desires to 
determine if those accessories will perform satisfactorily to their requirements so FreeLinc and Client 
have elected to enter into this Field Test Agreement 

This Field Test Agreement shall be in effect for no more than -days from the date FreeLinc delivers 

the Field Test Accessories to Client 

The Field Test Agreement shall consist of the following obligations of each party: 
FreeLinc Obligations: 

• FreeLinc will provide Client the following FreeLinc accessories: 
{To Be Determined and Completed on Accessory Delivery) 



o (#) Accessory Dat e Initiate, 

o (#) Accessory _ Date Initials 

o (#) Accessory Dat e Initials^ 

o (#) Accessory . Date Initials 



• FreeLinc agrees to identify a Field Test Coordinator. The Field Test Coordinator under this 
Agreement shall be: 



o Name: Scott Miller 

o Telephpne: 866-467-1199 

g Email: smil|er@freelinc.com 



• The Field Test- Coordinator shall be available to Client oh a reasonable basis for Field Test 
updates and responsible for FreeLinc's support of the Field Test 

• FreeLinc will provide reasonable telephone support to Client for accessory and user questions 
during the Field Test Agreement period; 

• FreeLinc agrees riot to make any publications relating to Client without the prior approval of the 
Client 

• FreeLinc agrees to be responsible for its expenses associated with the Field Test Agreement 

• FreeLinc agrees that Client is under no obligation to purchase any of the accessories provided by 
FreeLinc for the Field Test Agreement and should the Client elect to return the accessories at any 
time during the Field Test Agreement then the Field Test Agreement shall be terminated. 
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Client's Obligations: 



Client agrees to identify an employee who is designated as Field Test Coordinator. The Field 
Test Coordinator under this Agreement shall be; 



p 
o 
o 



Name: 




Telephone: 

Email; ^ r'qUxGy 



• The Field Test Coordinator shall be available to FreeLinc on a reasonable basis for Field Test 
updates and responsible for the completion of the Field Test and the written report required 
herein. 

• Client agrees that the technology and design incorporated into the FreeLihc Accessories are 
proprietary to FreeLinc and Client will riot disassemble or reverse engineer the accessories or 
take any other action to infringe upon FreeLiric's intellectual property rights. 

• Client shall provide all radio equipment that they desire to test with tile FreeLinc accessories. 

• C ,ient agrees hot to provide the accessories to anyone outside the Client's employees or 
representatives reasonable required for the Field Test 

• Client agrees to serve as a reference site should the Field Test be successful 

• Client agrees to return all accessories provided by FreeLinc under this agreement, upon the 
successful conclusion of the Field test or no longer than 45-days from the date FreeLinc delivers 
accessories for testing, unless Client elects to purchase those units from FreeLinc and FreeLinc 
elects to offer them for sale to Client 

• Client agrees to cover all it's expenses associated with the Field Test Agreement 

• Client agrees to provide FreeLinc a confidential written report on all tests performed and the 
results of those tests. 

• Client agrees that all accessories are provided "as-is" with no warranty including NO 
WARRANTY AS TO MERCHANTABILITY or as to FITNESS FOR A PARTICULAR PURPOSE. 

Both parties agree that the correspondence relating to the Field Test Agreement shall be confidential, 
unless otherwise approved by the other party. By signing below the parties agree to the above terms and 
conditions: 



Client Agreed: 




Client Name 




Client Title 



FreeLinc Agreed: 




FreeLinc Name 



FreeLihc Title 



Date 




5/30/2005 
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FiELD TEST AGREEMENT 

':>;,J<::,1: • ' •' . .' .' 4 -' •'- .' /[■;;■ ; •.•:'./ 

This Field Test Agreement is between /*/ y gyr ■ C^r^jrr Shot* -/?0<ju& ^. 
(Client), and FreeLincwith offices at 2144 S. Highland Dr., Suite 160, Salt Lake City.lJT, 44106. ; " ^ 

FreeLinc has secure, wireless, accessories for professional two-way radios and Client desires to 
determine if those accessories will perform satisfactory to their requirements so FreeLinc and Client have 
elected to enter into this Field Test Agreement <> * * 

This Field Test Agreement shall be in effect for no more than - days from the date FreeUnc delivers 
the Field Test Accessor ies to Client 

The Field Test Agreement shall consist of the following obligations of each party: \ 

FreeLinc Obligations: \ 

• FreeUnc will provide Cliem the fcrttovwng FreeLinc accessories: 
(T 6 Be Determined and Completed on Accessory Delivery) 

^6 \ (#) Accessory Dat e ; Initials 

o (#) Accessory Date J Initiate^ 

\ ; ..>o>B<# } ;: ^ '\y::rvJ:i-, Inftlate " " . ■ 

' - y . •'. - - • '• v -v6:\ fl ft ■ ■ ' • ' • • • ■: Accessory :< ' Date .-, . t : ■ ; "g • : ■ ; j : ■ : Initials : ? : : :' ■ . ' 



FreeLinc agrees to identity : a Field Test Coordinator. The Field Test Coordinator under this 
Agreement shall be: ; ; \ 

••• to Name; Scott Miller : ' v-yy - ' -iW. ' V'i'^' ' • ^V-- •" • 

• -,o Telephone: 566-467-1199 - '-^ . : : 

The, Field Test Coordinator shall be available to Client on a reasonable basis for Field Test 
updates and responsible for FreeUnc's support ofthe Field Test : • - - 

FreeLinc wQ I provide reasonable telephone support to Client for accessory and user questions; 
during the Field Test Agreement period. 

FreeUnc agrees not to make any publications relating to Client without the prior approval of the 
Client ^ . ' - // : : < ; yi ;:• :.. 

FreeUnc agrees to be responsible for its expenses associated with the Field Test Agreement 
FreeUnc agrees that Cliem is under no bbiigafion to purchase any of the accessories provided by 
FreeUnc for the Field Test Agreement and should fre Client ; elect to return the accessories at any 
time during th© Field Test Agreement tfien the Field Test Agreement shag be terminated; 
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: f"* ^» ^sul 



Cftefit^s Obiiaatiorar: 



Client agr ees to identrfy an employee who is designated as Field Test Coordinator. The Field Test 
pobrdiiw^ : 



Name; ^ 



Telephone /: 



Emails 6?t*Ac/frri & - Jp°/G/rs>< 



The Field test Cbbi^nator^shali be; available ".t6 5 FreeUric on a rea^brvaWe basis for Field Test 
i^dates and responsible tor the completion of the, Field test and the written report required! 
herein; . \ ) \ : '; K j- V: ;•• . ' -; l " •' • A- / •^J;?.:-;-/; ; '•[■ ' " . 

: Ciient agrees that the technology anjd design incorporated into ^ FreeUnc Acc^ are 
proprietary to FreeLinc and CBent yvill not disassembly 
take any other action to Infringe upon FreeLinc's intellectual property rights, 

• Client shall provide ail radio equipmsrit that they desire to test with the FrceUnc accessories: 

; ; . ; Client agrees not' to provide the {a;ccess6ries>>to anyone outside : the Client's employees ; or 
representatives reasonable required for the Field Test 

• Client agrees to serve as a reference stte should the Field Test be successful . : 

\ Client agrees to return all accesspnes proyW by FreeLinc under this agreement upon the 
successful conclusion of the Field t^t or no longer than 45^ays from the date FreeLinc delivers 
accessories for testing, unless Client elects to purchase those units from FreeLinc and FreeUnc 
elects to offer them for sa^ toiCiient : , 

• Cli^t agrees to ccver 

• Client agrees to provide FreeLhc a confidential written report on afl tests performed, and the 
. results of those tests. "j: - : • '. :- ; ; • - • : . . . ; :. - " : • •• • .}■■; . ■■ •;■ ;•• i- • \ I i ■ * 

:->." Client agrees that all accessories are provided Wis*- with no warranty including NO 
WARRANTY AS TO MERCHANTABtUTY or as to plTNESS FCp A PARTICULAR WRTOSE; 

Both partes -agree that the <x>rfesp Field Test Agreement shall be confidential, 

unless otherwise approved by the ; other party. By signing betowthe parties agree to the above terms etnd 
conditions; -, » ' -.' ** 



Client Agreed: 



FreeLinc Agreed: 



^ent Signature • . -T- • 



Client Name 



FreeLinc Signature 
FreeLinc Name : 



fo* Vr* 4*A?/> £>j/>XA 

Client Title . . " ■ - £ 

• Date- • 



FreeUncTrtle 



Date, 



mam 
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FIELD TEST AGREEMENT 

This FieldTest Agreement is between jQ o^ks Yeinn iy $ h* rj&f Office 
(Client) and FreeLinc wrth offices at £14^ 

FreeLihc has secure, wireless, accessories for professional two-way radio® -and C to 
determine if those accessories will perform satisfactorily to their requirement so FreeLInc arid Client 
have elected to enter into this Field Test Agreement. ; , r 

This Fi^kJ Teit Agreement shall be in effect for no more tHah^^ 
TfieFfj^ 

FreeLinc Obligations: - •. { %%\ : .^y^.' ^l*z<''"\ 'Av'-'- , ' 

: :' ^v^Freelinc will pwi&e Client theifbifowlngFreeync accessbri^;^-^- - 
r (To Be Determined and Completed on Accessory Delivery) ^ 

o (#) Accessory Date Initials- 

7 o {#) y-- v-- ; - Aocessbfv ■ ••v-- Initial s V - f ' 

,>;•:• : ! — ^Accessory ■ : > - .r.:" ^v-- ' Data" ;--"-V.- ; y : ^Vy. , Initial s \ ' • 

o : W -Accessory ■• : 7 ■ J ■> : V Date •" * " Initial s 

: • FreeUnc agrees to identity a Field Test (^ordinator^ : The Field Test Coordinator under this 

s 0 Name; ScottMiifer ; 

o Telephone; 860-467-1199 

i. 7. vv' v.?---'^^^^ j;- .^- -r^.;; 7;. • '";7 ... 

• The Field Test Coordinator shaU be available to Client on a reasonable basis for Field Test 
: updates and responsible for FreeLlrrc's support of the Field Te^L • : : 

- j FreeLihc wll provide reasonable telephone support to: Cliert^ 

;duiirig the Field Test Agreement period ' . V r 

• ^Linc agrees not to make ^ t^ent wi^ of the 
■ -Client 1 •„ ,->- ■ .< . -* v . y ••■ 

• FreeLinc agrees to be responsible for its expenses associated with the Field Test Agreement; 

• FreeUnc agre^ that Client Is under no obligation to purchase any of the a^ssbHes provided by 
F jeetinc for the Reld Test Agreement and should the Client elect to return the ac^sbries at any 
time during the Field Test Agreement then the Field Test Agreement shall be terminated. 
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@002 



FSEEUiyC 



Clients Obligations: 

Client agrees to Identify an employee who is designated as Field Test Coordinator; The Field 
Test Coordinator under this Agreement shall be: 

ne: w f 



Name:j 



;:Qy- 

p ? Telephone 
6 Email: 



• The Field Test Coordinator shall be available to FreeLinc on a reasonable basis for Field Test 
-updates and responsible for the completion of the Field Test and the written report required 

• ; ;:./.;^v^-;hen3in,- _ B , *M 

• Client agrees that the technology and design incorporated into the FreeLinc Accessories are 
: proprietary to FreeLinc and Client will not disassemble or reverse engineer the accessories or 

• : v' take any other action to Infringe upon FreeUnc's intellectual property rights. 

• Client shall provide ail radio equipment that they desire to test with the FreeUnc accessories* 

• Client agrees not to provide the accessories to anyone outside the Clienfs employees or 
representatives reasonable required for the Field Test 

"• Client agrees to serve as a reference site should the Field Test be successful 

• Client agrees to return all accessories provided by FreeLinc under this agreement, upon the 
successful conclusion of the Field Test or no longer man 45-days from the date FreeLinc delivers 
accessories for testing, unless Client elects to purchase those units from FreeLinc and FreeLinc 
elects to offer them for sale to Client 

• Client agrees to cover aB it's expenses associated with the Field Test Agreement. 

• Client agrees to provide FreeUnc a confidential written report on all tests performed and the 
results of those tests. 

• Client agrees that ail accessories are provided "as-is" with no warranty including NO 
WARRANTY AS TO MERCHANTABILITY or as to FITNESS FOR A PARTICULAR PURPOSE. 

Both parties agree that the correspondence relating to the Field Test Agreement shall be confkjential, 
unless otherwise approved by the other party. By signing below the parties agree to the above terms and 
conditions: - - • > 



Cffen 




FreeLinc Agreed: 



1 Signature 



' -Name-;: ' • • ; - t , . • : : ■ \\> : • : ; ; ] ■ f 





Client Title 



"Date ' : ^ ''^ f :rZ::. 



FreeLinc Name 

m 

FreeLinc Title V 
Date 



6/9/2005 




decline Coafidenfcal 
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FIELD TEST AGREEMENT 



This Field Test Agreement Is between Ar^pc^Uzc (Lo^y Slwilfe Qffiirf 
(plient) and Fr^ 

. FreeLinc has secure; wireless, accessories fo^^p^ to 
determine If those accessories will perform satisfactorily to their ^ Client 
have etected to enter into this Field Test Agreement Vv 

This Field Test Agreement shall be In effect for ho more than m ays from the date FreeLinc delivers 
■ the f-|ekJTest Accessories to Client •' 0"£^V<V 00.0000- ; '•' : " : • \ 0 • •• V 

F^LIrc Obligations; 

• FreeLinc^ ; 

(TofeC^ 

° Accessory Dat e ^ Initials , 

.<"'••■• r : • ••p.- .-(#) ' : - : - Accessory -- ••••T^^y-pafev. yr y.y: ; y- : ^ Initial s - 

o <*Lj _ Accessory _ Date Initials 

° (*V Accessory Dat e Initials 

• F^ Entity a Field Test Coordinator. The Fteld Test Coordinator under this 
^reement shall be> - yy : ';y 

; :o Telephone: 866^467-1199 

; . o Emaji: ^ >miifer@f^ • l ; : ■■)0:- •;: " : ' : 0 

• The Fi^d Test Coordinator shall be available to< Client o^ 

upctet^ and r^s support of the Field Test „ A~ 

• FreeLinc will provide r^sc^ 

during the Field Test Agreerneht period , 0: [;: 00^- : -)000000-. 00000. 
t ; FreeLinc agrees not to make any publications relating to Client ^ 
Client o 

• FreeLinc agrees to be ^ 

• FreeLinc agrees that Client is under no obl'^at^ to purchase any of the accessories provided by 
FreeLinc for the Field Test Agreement and sbouW the.Cfj^t elect to return the accessories at any 
time during the ^ 
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giant's Obligations: 



Clieht agrees, to identify^ i. empbj^ who Coordinator The Field 

Test Coordinator under this Agreement shall be; 



o Telephone: 7^0^ g 7V^7«y 



The Field Test Coo rdiriator shall be available to Fr^Linc-oria rea^bnabfe for Field Tek 
updates and responsible fbr the completion of the Field Test and the written r^rt^requlred 
herein:- ^ /:;.• ■ •; • ^ ^ :; .v, ;:;v:; : --V;:;;V::^;^;/-:: V- ^ 

Client agrees that the technology and design incorporated into the FreeLinc Acetones' are 
proprietary to, FreeLinc and Client will not disassemble or reverse engineer the accessories or 
take any other action to infringe upon FreeLinc's intellectual property rights, 
tifent shall provide all radio equipment that they desire to test with the FreeLinc accessories; 5 ' 
Client agrees not to provide the accessories to anyone outside the : Client's employed or 
representatives reasonably regujred for fie Field T^t . : . * \? • »' : V.' 'V': a >^'. C : ; ;■ 
Client agrees to serve as a referent 

Client agrees to return ali accessories provided by FreeLinc under i'thls^reem^vu^ri^tfe': 
successful conclusion of the Fleld Test or no longer than 45^ay£from the bate Fr^tirXr defiy^s 
accessories fbr testing; unless Client elects to purchase those units from K^teo &T f CQtte 
elects to offer them fer sale to Client >-Y"; - ; ; ■.:■}:. ••••V'7- 

Client agrees to cover an rs expenses associated with the Field Test Agreement. 
Client agrees to provide FreeLinc a confidential written report on all ^ts pertorn^ the 
results of those tests. • /v:/ : ;\- ;:r;I ; ,^ ; ; ;.. ■■■■ \^?r;i]J ^-V-- 
Clieht agrees that all accessories v ^r6 provided "as is^ with no warranty including NO 
WARRANTY A3 TO MERCHANTABIUTY Of as to FITNESS FOR A PARTtCUt ^R PU RP OOC 



Both parties agree that the correspondent relating to the Field Test Agreement shall be confidehtiat 
SSor^^ approved ^ y the other party By signing below the parties agree to toe-^e-tenns^rtd- 



Client Agreed: 




Client Name 



Clients 



FreeLinc forced: 




FreeLinc Htle 
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From: Jimmy Roland Droland@ci.mesquite.tx.us] 
Sent: Tuesday, April 19, 2005 6:44 PM 
To: info@freelinc.com 
Subject: FreeMic 200 

I just read about your wireless accessories for portable radios used in Fire 
Operations. I am most interested in the FreeMic 200 for the Operations 
personnel and FreeMotion 20-0 for a few other users. 

Do you have trial/demo units for Motorola XTS5000 radios? 
Sincerely, 

Jimmy Roland 

City of Mesquite 

Fire Department 

Assistant Chief 

Voice 972-216-6306 

e-mail jroland@ci.mesquite.tx.us 



06/07/2005 



From: pwardner@advtechpro.com 
Sent: Saturday, May 14, 2005 1 :44 PM 
To: info@freelinc.com 
Subject: Product Reservation 

The following reservation has been placed ... 

First Name: Paul 
Last Name: Wardner 

Company Name: Advanced Technology Professionals, LLC 

Address 1 : 737 E. Sunset Dr. 

Address2: 

City: Riverton 

State: WY 

Postal Code: 82501 

Phone: 307-856-8899 

Email: pwardner@advtechpro.com 

FreeMotion 200 Quantity: 1 

Radio Model: XTS-5000, EFJ 5100 

Notes: 
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From: firefight1994@aol.com 
Sent: Tuesday, May 1 7, 2005 9:57 PM 
To: info@freelinc.com 
Subject: Product Reservation 

The following reservation has been placed ... 

First Name: Blake 
Last Name: Forsey 

Company Name: Sandy City Fire Department 

Address 1: 3236 North 700 West 

Address2: 

City:Lehi 

State: Utah 

Postal Code: 84043 

Phone: 801-913-4143 

Email: firefightl994@aol.com 

FreeMotion 200 Quantity: 1 

Radio Model: mts2000 

Notes: I am just going to purchase one for know to use and get some feedback from others and then 
approach administration for the purchase of others. 
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From: svpdchf@egyptian.net 

Sent: Wednesday, May 18, 2005 5:56 PM 

To: info@freelinc.com 

Subject: Product Reservation 

The following reservation has been placed ... 

First Name: Jeff 
Last Name: Glenn 

Company Name: Steeleville Police Dept. f * 

Address 1: 107 West Broadway 

Address2: 

City: Steeleville 

State: IL 

Postal Code: 62288 
Phone:618-965-3135 
Email: svpdchf@egyptian.net 
FreeMotion 200 Quantity: 2 to 4 
Radio Model: motorola HT 1250 

Notes: Would like to have trial on unit before making purchasing decesion 
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From: charles.radabaugh@ic.fbi.gov 
Sent: Friday, May 20, 2005 7:22 PM 
To: info@freelinc.com 
Subject: Product Reservation 

The following reservation has been placed ... 

First Name: Charles 
Last Name: Radabaugh 

Company Name: Federal Bureau of Investigation 

Address 1: 1110 3rd Ave 

Address2: 

City: Seattle 

State: WA 

Postal Code: 98201 

Phone:206-767-1506 

Email: charles.radabaugh@ic.fbi.gov 

FreeMotion 200 Quantity: 4 

Radio Model: Motorola XTS 5000 VHF P25 trunking 
Notes: 
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From: mayoungb@duke-energy.com 
Sent: Wednesday, May 25, 2005 9:26 AM 
To: info@freelinc.com 
Subject: Product Reservation 

The following reservation has been placed ... 

First Name: Mark 

Last Name: Youngblood 

Company Name: Duke Energy 

Address 1: mail code CS03 A 

Address2: 401 S College street 

City: Charlotte 

State: NC 

Postal Code: 28202-1908 

Phone: 704-382-3539 

Email: mayoungb@duke-energy.com 

FreeMotion 200 Quantity: 2 

Radio Model: Motorola EX500 

Notes: If you do not have an adapter available for this radio please advise me on what Motorola radios 
are capatable with this product. I am interested in doing a VOX application using this headset. 



06/07/2005 



Subject: FW: Product Reservation 



From: mark@keiser.us [mailto:mark@keiser.us] 
Sent: Thursday, May 26, 2005 2:14 PM 
To: info@freelinc.com 
Subject: Product Reservation 



The following reservation has been placed ... 

First Name: Mark 
Last Name: Keiser 

Company Name: Lake County Sheriffs Reserve 

Address 1: 23559 N. Field Rd. 

Address2: 

City: Lake Zurich 

State: IL 

Postal Code: 60047 
Phone: 

Email: mark@keiser.us 
FreeMotion 200 Quantity: one 
Radio Model: Ericsson LPE200 
Notes: 



06/07/2005 



Trom: bruce.g randy ©gnb.ca 
Sent: Friday, June 03, 2005 7:15 AM 
To: info@freelinc.com 
Subject: Product Reservation 

The following reservation has been placed ... 

First Name: Bruce 
Last Name: Grandy 

Company Name: Dept Of Transportation, Radio Communications Section 

Addressl: 1050 College Hill Road 

Address2: 

City: Fredericton 

State: New Brunswick 

Postal Code: E3B 4J8 

Phone: 506-453-7922 

Email: bruce.grandy@gnb.ca 

FreeMotion 200 Quantity: 1 

Radio Model: Motorola HT1250 

Notes: 
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From: RADIOS@NORQUIP.COM 
Sent: Thursday, June 02, 2005 3:44 PM 
To: info@freelinc.com 
Subject: Product Reservation 

The following reservation has been placed ... 

First Name: ROSS 

Last Name: HAUGLAND 

Company Name: NORQUIP SERVICES LTD 

Address 1: 5992 ARBROATH STREET 

Address2: 

City: BURNABY 

State: BRITISH COLUMBIA, CANADA 

Postal Code: V5J 1P1 

Phone:604-431-9777 

Email: RADI0S@N0RQUIP.COM 

FreeMotion 200 Quantity: 1 

Radio Model: MOTOROLA HT750 

Notes: RADIO DEALER IN VANCOUVER, CANADA WANT TO TEST ONE BEFORE ORDERING LARGER 
QUANTITIES 
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4nl0SPtJlfeIu magnetic communication tech- 
nology supports th_e wireless capability of all FreeLinc 
^roducts^Magnetic communication provides superior 
^reliaibility, security/and battery life overjtypical radio 
J[frecjuency r (RF) based solutions. 



fEvery new FreeLinc two-way radio wireless 
jlaccessory makes communication easier and safer in a 
It/ast array of applications. "Cutting the cable" removes 
Jk tommon point-of-failure, speeds prep time, increases 
^freedom of motion and ends entanglements. 



WVhile'RF abased solutions are ideal for transmitting 
^clata across local distances, they are not optimal for 

*yery short range, personal use. Conversely, the small 
^communication "bubble" created by magnetic energy 

^envelops only the space of the user to support: 



pftfyg^Seurjt 
iPoWer 



icunty 



Qf-y 



mmunity 



License-free high frequency bands (e.g. 900MHz 
<and 2.4GHz) are extremely crowded portions of the 
<radio spectrum/Frequent signal conficts are typical. 



^COMMUNICATION 




By enclosing every two-way radio and headset 
.into a virtual capsule, FreeLinc can coexist reliably 
with RF resources such as WIFI, CDMA, TDM A, GSM. 



Because FreeLinc's accessories talk via field rather 
than by wave, transmissions don't propogate beyond 
the magnetic shell. Protection from eavesdroppers is 
^guaranteed by the laws of physics. What's more, 
^magnetic signals designed to propogate only within a 
two-meter range provide a significant power advantage 
(up to six times) over Bluetooth and similar RF. 



hir- 

. Tire Departments 

<Cable-free communication 
Ireduces emergency response 
\time by easing gear-up. and 
eliminates hazardous cord 
entanglements. 



"Law Enforcement % 

^Mobility, dependability and llfejl 
(security of communications *w% 
increase safety for officers 
working in the field. 



Military Operations 

Wireless design helps forces 
deploy faster and maneuver 
more freely. Unique tech- 
nology ensures privacy 
and reliability. 



L Emergency Medical 

Trustworthy communications 
/and enhanced mobility allow 
for efficient operations in 
paramedic situations. 



Field Personnel 

Convenient cable-and-hands- 
ifree feature helps teams work 
imore efficiently in industries 
like utility, construction, 
hospitality and more. 





^ ljgll\n/[iight, compact and comfortable design 
suits both brief activity and all-day wear. 

0 Slips On quickly to either ear for fast ready 
time, then stays put. 

" Push-tO-talk featured on the headset for 
manual communication. 

. • Voice-Operated transmission included for 
easy hands-free operation. 



Rj j : ■ 

Hugged construction is light yet tough for heavy 
use and highly physical activity. 

° Comfortable design fits securely against 
either ear for all-day wear. 

° Push-tO-tall< featured on the headset for 
manual communication. 

° Voice-Operated transmission included for 
easy hands-free operation. 

• Volume-adjust available on headset. 



Freemotion 1 00 Specifications 



•nr. 



'F^eeMohon'Mo' Specifications 



Battery Type: 


Lithium polymer rechargeable 


Baaery Type: 


Lithium polymer rechargeable 


Talk Time: 


20 hours continuous; 4 weeks standby 


Talk Time: 


20 hours continuous; 4 weeks standby 


Charger Style: 


Wall wort with USB connector 


Charger Style: 


Wall wort with USB connector 


Wireless: 


Near-field magnetic technology 


Wireless: 


Near-field magnetic technology 


Range: 


4 to 6 feet ( \2 to L8 meters) 


Range: 


4 to 6 feet (1.2 to 1.8 meters) 


Earbud: 


Conforming gel (non-removeable) 


Earbud: 


Conforming gel (ships with 4 options) 


Dimensions: 


2 x 1 x 0.4 inches (5 x 2.5 x 1 cm) 


Dimensions: 


0.5 x 3.4 x 3.6 inches (1.3 x 8.6 x 9.1 cm) 


Weight: 


loz(28g) 


Weight 


loz(28g) 


Temperature: 


-30°C to +60°C operating 


Temperature: 


-30°C to +60°C operating 


Humidity: 


95% RH@8 hours (norxondensing) 


Humidity: 


95% RH@8 hours (non<ondensing) 




Voice 

• VblCfe' transmissions are loud and clear thanks 
to high-quality, powerful speaker. 

• Durable all-weather design stands up to the 
elements. Attaches to user via heavy-duty clip. 

• Noise-Canceling microphone element 
filters out intrusive background sounds. 

• 3.5mm jack built into design, allowing user 
to attach optional external speaker. 



~p,~, , . : ; .. 

° lOUgh impact- and weather-resistant design can 
take the abuse of any field application. 

e Noise-Canceling boom-mic cleans up 
voice transmissions from loud environments. 

• Voice-Operated transmission included for 
easy hands-free operation. 

• Volume-adjUSt available on earcup. 



FreeMic 20V Specifications 


\ FreeRarige WO Specifications 


Battery Type: 


Uthium polymer rechargeable 


Battery Type: 


Uthium polymer rechargeable 


Talk Time: 


20 hours continuous; 4 weeks standby 


Talk Time: 


20 hours continuous; 4 weeks standby 


Charger Style: 


Wall wort with USB connector 


Charger Style: 


Wall wort with USB connector 


Wireless: 


Near-field magnetic technology 


Wireless: 


Near-field magnetic technology 


Range: 


4 to 6 feet (1.2 to 1.8 meters) 


Range: 


4 to 6 feet (1.2 to 1.8 meters) 


Attachment: 


Heavy-duty spring clip 


Earcups: 


Industrial conforming foam 


Dimensions: 


3.2 x 2.4 x 0.8 inches (8x6x2 cm) 


Dimensions: 


8x6x3.6 inches (20 x 15x9 cm) 


Weight: 


4oz(ll3g) 


Weight: 


!6oz(454g) 


Temperature: 


-30°C to +60°C operating 


Temperature: 


-30°C to +60°C operating 


Humidity: 


95% RH @ 8 hours (non<ondensing) 


Humidity: 


95% RH@8 hours (non<ondensing) 
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